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Creative Brief — (Insert Project Name Here)
background

Why is this project needed? Provide key information about the project to the people who will receive this brief.

target audience

· What do you hope to achieve through your message? Remember to be realistic when setting goals.

· What emotion do you want to evoke?

· What behavior change, if any, would you like to see in the audience after exposure to this project/initiative? 

what is the tone of voice?

What tone and voice should the communications take? 

(e.g., The tone should be warm and inclusive, instructional but not authoritative.)

Content Deliverables

· List the deliverables required and provide details about each
(e.g., A program specific prospective student video that is approximately 60 seconds in length. Three 24x36” poster designs for an on-campus medical research symposium.)
· Provide the distribution medium for this content
(e.g., Social media, print advertisement, digital signage, banner or web copy, etc.)

· If the piece requires copy, outline the following:

· What is the word count?

· Provide five key words that describe what you are looking for in the copywriting.

· Are there headlines? If so, is there a specific length or style you require? 

· Are there other subheads or taglines required? 

· Do you require pull quotes?

· Will this copy require research? If so, be specific.

key considerations

Are there any other important details that should be highlighted? 

(e.g., User testing of interactive wireframes should be incorporated and budgeted for. The new UBC brand photography should be used throughout the website.)

Existing and Relative Assets

List any existing readings, research, references and/or assets that would be helpful to review. 

(e.g., The stakeholders often cite the University of X’s prospective student video as inspirational.)

Mandatories

Are there any must-haves as part of this project? This could be in reference to images, logos, timeline, budget approval process etc. 

budget
How much is allocated for the project?

timeline

Outline the high level timings of the project: 

· When is the first draft due and subsequent drafts for input/approval?

· What is the final deadline?

· If relevant, provide the names and contact information for any partners/vendors as required
(E.g. Final advertisement artwork is due at noon on April 1. Contact Jane Doe, Advertising Manager at X Newspaper, at 604 555 5555 for file submission details and information.)

team

· Indicate who is the lead contact person for this project

· Outline the team involved and what their roles/responsibilities are
(E.g. Person A gives input, person B has final approval)

Created September 2017
